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Don't Ruin Your Business with Unethical Behavior 
 

When you're learning the business of online marke ng, you're going to find a lot of products and 
endless instruc ons about what you should be doing to build a lucra ve business online.  

 

But very rarely do you see anything about what you should not do. 

 

There's a good reason for this. Many of the very people who are teaching Internet marke ng are the 
ones engaging in bad behavior, so why would they want to shine a light on it? 

 

Only the people who abide by a certain standard of morals and ethics are going to steer you in the 
right direc on about avoiding any complica ons that could paint you in a bad light and make you look 
like an unethical or immoral entrepreneur. 

 

Below, you are going to read about seven of the most common behavioral pa erns that many 
marketers u lize in order to make a quick buck off the backs of their customers. This is something you 
need to know both as a consumer and as a marketer yourself, to ensure that you don't become a 
vic m or a perpetrator. 

 

Stealing Other People's Products and Selling It as Your Own 
 

Imagine you start a business and you work hard brainstorming what you can do to set yourself apart. 
You learn your cra . You study the needs of the marketplace. You work hard. 

 

You finally launch a product and you’re so proud. Give yourself a li le pat on the back for a job well 
done. Weeks or months later, someone emails you and says, “I think someone else is selling your 
product as their own.” 

 

How angry would you be? Now you may have been informed that “Everyone does it.” And many 
people do engage in this type of dirty and unethical behavior. But you want to maintain a good 
reputa on for original work and top quality. 

 

Why would you throw away customer and affiliate rela onships by stealing from another person who 
did all of the work? If you go that route, then you’re no different from an armed thief who walks into 
a jewelry store and robs them. 
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You just did it in a virtual space. Stole from the original product creator. The person who spent hours 
crea ng the product – who has kids or a family to support. This happens to many product creators. 

 

It’s prevalent with people who steal from others who write private label rights content, who develop 
so ware and plugins, who create info product courses and more. Not only will people think you’re a 
scammer and a thief for selling someone else’s product as your own, but you can get into more 
trouble, too. 

 

They can send a DMCA to your domain and hos ng accounts to have your site taken down for 
viola ng their copyright and ownership of the product. The pla orm you sell on might ban you – so 
do you really want to go that route? 

 

Mistrea ng Someone You Partnered Up with  
 

Another thing that might ruin your business reputa on is when you partner up with something, only 
to scam them out of what is fair in the arrangement. There are many marketers who are looking for 
people to prey on. 

 

Usually, the ones who do this are more established marketers who offer to pair up with Those who 
are struggling or new to this industry. They have the other person do the lion’s share of the work, and 
then they take the majority of the money. 

 

This isn't necessarily illegal, but it's not a very fair way to do business. If you are going to partner up 
with people, you need to make sure that everyone is pulling their weight in the crea on of the 
product as well as the launch of it. 

 

True, it can be a good opportunity for an unknown person to get some exposure by partnering up 
with someone who has an established reputa on in the industry. But just because someone is new, it 
doesn't mean they should be kept from earning what is righ ully theirs. 

 

There are some marketers who will even scam partners out of money without them knowing it. It 
won't be an agreement that was made-up front, but they will simply have everything going through 
their accounts and not be upfront and honest with the partner they are dealing with. 

 

Keep in mind that even if you're working with an unknown or a newbie individual in that moment, he 
or she may grow to be a powerful compe tor in the marketplace someday. If you knowingly mistreat 
them during the partnership process, you will be sabotaging your own reputa on. 
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Not only will this person be able to tell others how they were treated by you, but you may need their 
help someday whenever they have the upper hand as a niche compe tor, and you want their support 
on a launch or you desire to partner with them for something that you have an idea for. 

 

Promo ng People as an Affiliate Who You Know Are Doing Unethical Things 
 

It's not enough to watch your own behavior when it comes to protec ng your reputa on in this 
industry. You have to watch the behavior of other people who are your compe tors and colleagues. 

 

If you are in the Internet marke ng industry, or any industry for that ma er, you have to make sure 
that the people you are promo ng as an affiliate (or even men oning as a friend) have the ethics 
intact that you would want to be aligned with. 

 

You have to think about it in terms of people trus ng your recommenda ons. If someone that you 
loved and trusted asked you for your advice about who to buy a product from, you would be careful 
to send them to someone that you knew not only had a good product, but would take care of them 
as a customer from that point on. 

 

You should treat your subscribers no differently. These people have given their name and email 
address to you in an effort to show that they are loyal and trust your recommenda ons. 

 

That means you have a responsibility to protect their investments. If they are going to be spending 
money on a product or service with someone that you are men oning, the trust they have in buying 
the product lies with you, not necessarily the vendor or creator. 

 

So the first thing you want to do is look at the quality of the product that the vendor is selling. If it's 
not up to your standards, you don't want to promote it just so you can make a quick buck. 

 

Going back to the first issue we men oned in this report, you may also want to look at how the 
product was obtained. If this individual has a reputa on or past history for stealing other people's 
products and selling it as their own, you don't want to promote them knowing that they don't have 
their ethics intact. 

 

Secondly, you have to look at how they treat their list of subscribers. Whenever you promote a 
product and they purchase it from a vendor, they will likely be put on that vendor’s list as a 
subscriber. 
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You should be on their list as well to see how they treat those individuals. Do they spam them with 
horrible offers that have not been well ve ed? If so, that's going to reflect poorly on you. 

 

You're telling them that they can trust this individual to treat them well. If you know ahead of me 
that they do not treat their subscribers the right way, don't promote them - even if their actual 
product is fairly decent. 

 

Think of it like a trickle down effect. Anything someone else does will trickle down onto you if you 
have told people that this individual is someone worth trus ng. That means you have to do your 
homework and the minute you find out anyone has par cipated in any unsavory behavior, including 
promo ng other people who are known scammers, you disassociate yourself with them from that 
point on. 

 

Lying About the Product on Your Sales Page 
 

Another thing you want to be careful about in protec ng your reputa on is whether or not you are 
being honest and transparent on your sales le ers. We can all agree that most sales le ers include 
hype that really boost the appeal of the product, some mes even more than it deserves. 

 

But there's a difference between showing undeserved enthusiasm about a product and outright lying 
or even being vague to the degree that your prospec ve customers don't really know what they are 
purchasing. 

 

It's actually more common for marketers to use vague copy than it is outright lies. There are more 
federal protec ons against lies and some pla orms do require proof that the claims being made are 
true before sales pages are allowed to go live. 

 

But there are many pla orms and direct selling vendors who do use outright lies to sway the reader 
into purchasing products that they know their promises can't fulfill. This happens in all sorts of 
niches, not just the Internet marke ng industry. 

 

You'll find weight loss products that guarantee you'll lose more weight than you can possibly imagine 
in just a few days. You'll find the an -aging products that promise a rejuvenated look that sets your 
appearance back 20 to 30 years. 

 

And in the marke ng industry, it's o en the promise of push bu on riches or overnight success that 
appeals most to the consumer. In all of these cases, the marketer is preying on your despera on. 

 



6 
 

They know that whatever solu on they are providing is something that you need immediately. 
Whether it's because you have a school reunion coming up in two weeks and you don't want to show 
up overweight, your spouse just commented about how much older you look lately, or the bills are 
piling up and you need money yesterday to get caught up, they don’t mind taking advantage of you. 

 

You don't want to be this type of online entrepreneur who taps into the despera on of someone, 
takes their money and then fails to deliver on the promises that you made in the sales le er. 

 

When you are wri ng your sales copy, go back over every line that you wrote and screen it for the 
truth. Learn how to mo vate buyers without tricking them and lying to them, either. 

 

Keep in mind that you also have a responsibility when you are promo ng sales le ers as an affiliate. 
You need to read the sales copy before promo ng something to see if what the vendor is promising is 
true about the product. 

 

Coming Back from Scandal in a New Disguise 
 

Another common type of scam that will ruin your reputa on as an online entrepreneur is to burn 
your reputa on down to the ground and then try to rise from the ashes like a phoenix under a new 
name. 

 

This happens more o en than you might think. When you are working online, all you need is a new 
profile picture and a new brand name and you can reinvent yourself as a brand new vendor or 
affiliate. 

 

There have been several people who have lost the respect of other people in the industry, only to 
contact those same people later with a new iden ty, asking those people to promote or support 
them in some way. 

 

Usually, this type of behavior does get discovered in the end. It will cause a lot of embarrassment for 
you, and you'll have to endure the en re ridicule of your reputa on a second me. 

 

A much be er thing for you to do is simply own up to the mistakes you have made, and then make 
things right with the other people involved - which can include affiliates, partners, and customers. 
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People will have more respect for you when you genuinely admit your mistake and make amends in 
some way than if you simply try to cover up your blunders and tricked them into thinking you are 
someone else. 

 

Claiming Ignorance to Unethical Behavior as a Reason for Your Blunder 
 

Don't believe that just because you are admi ng your mistake, you can wash away a bad reputa on 
by claiming ignorance in what you have done. You can't say that you didn't know you were promo ng 
someone who had unethical behavior. 

 

And you can't say you didn't know that it wasn't a good idea to put false promises on a sales le er. 
Nobody wants to hear your excuses. What they want to hear is you taking responsibility for your 
ac ons. 

 

Ignorance is not a free pass to behave badly online. It's your duty and responsibility as an online 
entrepreneur to abide by the rules and expecta ons as well as the ethical and moral guidelines that 
you are supposed to. 

 

Using Tools and Strategies That Mislead the Consumer 
 

Another thing that can be infuria ng for consumers when it comes to marketers who develop a bad 
reputa on is when you use tools or strategies that simply mislead them in the wrong direc on. 

 

For example, pu ng phony tes monials on your sales le er is a bad idea. Using plugins that pop a 
message up on someone’s computer telling them of every single sale that is supposedly being made 
in that instance when it's not true is a bad idea. 

 

There are all sorts of tools that misrepresent the truth to prospec ve consumers, and there’s no need 
to go that route. There are plenty of honest marketers out there to promote and legi mate ways you 
can convince people to buy from you. 

 

Be Be er and Protect Your Business and Reputa on 
 

No ma er how desperate you are to make money and see success as soon as possible, you never 
want to take any type of shortcut or unethical route that will destroy your reputa on in an instant. 

 



8 
 

As a grown man or woman, you are beyond the childish an cs that many use to game the system and 
get what they don't yet deserve. All it takes is a li le bit of effort and adherence to a good moral 
compass and you will be able to build a brand online that grows exponen ally year a er year. 

 

You also want to think about how your ac ons are going to impact other individuals. For example, 
let's say you decided to steal someone else’s product and launch it as your own. 

 

In order for your launch to be a success, you go and recruit a bunch of affiliates who have good 
reputa ons and who make a lot of sales to promote your launch. Of course, you don't tell them that 
you have stolen content or product from someone else. 

 

Those individuals then go on to tell their list about your product, making many sales for you and in 
the process, put their own reputa on at risk. True, they should have known be er and should have 
taken precau ons to make sure they knew the product was legi mate, but they trusted you. 

 

When it is discovered that you have stolen the product, all of their subscribers will no longer trust 
them because of your bad behavior. If you don't have a conscience, then everything listed in this 
report will not affect you in any way. 

 

But if you truly want to learn how to be the best online entrepreneur you can be and avoid tarnishing 
your reputa on in the process, you will take heed of the advice above and work hard to build a 
reputable business that is free from damage. 


